
   

Course Syllabus 

 

1. Course Title: 

Sociology of Mass Media and Communications 

2. Academic Level: 

Master 

3. ECTS Credits: 

5 ECTS  
 

4. Semester: 

4, spring semester  
 

5. School/Department: 

Institute Sociology and Regional Studies  
 

6. Location: 

160 Pushkinskaya St., Rostov-on-Don  
 

7. Instructor: 

Prof. Daria Gugueva, email: dagugueva@sfedu.ru  
 

8. Language of Instruction: 

English 
 

9. Course Description: 

Formation of students' knowledge, ideas and independent skills in the field of sociology of mass 
communication, which should contribute to their deep understanding of the social context of activities in the 
field of advertising, public relations, traditional media and new media. 

10. Course Aims: 

The course was designed:  

• To acquaint with the subject, basic concepts and theoretical approaches of the sociology of communication 
and the sociology of mass communications;  
To develop ideas about the principles of functioning of communication institutions in modern society; 
To master the skills of methods of studying communicative processes, determining their role in social 
processes and their influence on various social structures; 

mailto:dagugueva@sfedu.ru


To identify internal essential and substantial characteristics of the mass communication system, sociological 
methods of studying this activity. 

11. Specific entry requirements (if any):  

- 
 

12. Course Content: 

Module 1: Contemporary Critical Media Theories; Module 2. Traditional and modern technologies of mass 
communication; Module 3. Communication in virtual network communities. 
 

13. Intended Learning Outcomes: 

Ability to carry out a critical analysis on the basis of a systematic approach, to develop an action strategy. 
 

14. Learning and Teaching Methods: 

Lecture, seminar, project supervision, practical classes and workshops, case studies 

15. Methods of Assessment/Final assessment information: 

Pass/fail test 

16. Reading List: 
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1964. – 390 p. 
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103-122. 
4. Entman R. M. Cascading Activation: Contesting the White House’s Frame After 9/11 // Political 

Communication, 2003, 20. – Pp. 415-432. 
5. Bandura A. Social learning theory. Englewood Cliffs, NJ: Prentice-Hall, 1977. – 247 p. 
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11. Scheufele D. A. & Tewksbury D. Framing, Agenda Setting, and Priming: The Evolution of Three Media 

Effects Models //Journal of Communication, 2007, № 57. – Pp. 9-20. 
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19: 3. – Pp. 221-246. 
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1974, Vol. 24, № 2. – Pp. 43-51. 

14. Evans M. Framing international conflicts: Media coverage of fighting in the Middle East //International 

Journal of Media and Cultural Politics, 2010, Volume 6, Number 2. – Pp. 209-233. 

15. Shoemaker P. J., & Reese S. D. Mediating the message: Theories of influences on mass media content 
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Cultivation Process. In: J. Bryant and D. Zillmann (eds.). Perspectives on Media Effects. – Lawrence 
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23. Hanson R. E. Mass Communication: Living in a Media World. – CQ Press, 2011. – 660 p. 

24. Hall S. The discovery of 'Ideology': Return of the Repressed in Media Studies. In: M. Gurevitch, T. 
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1986, Vol. 10, no. 2. – Pp. 28-44. 
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