Abstract of course "Behavioral Finance"
1. Name of the course "Behavioral Finance"

2. Department responsible for the course or equivalent: Faculty of Economics
3. Lecturer: Dmitry Shevchenko, PhD, associate professor, dashevchenko@sfedu.ru  
4. Semester when the course unit is delivered – Autumn (1d Semester)
5. Teaching hours per week 4 hours
6. Level of course unit: Second cycle – Master level

7. ECTS credits – 5 credits
8. Admission requirements: basic skills of economic calculations.
9. Course objectives (aims): 
· to explain what is behavioral finance and why it is important to apply knowledge about decision making process, behavioral heuristics and biases in corporate financial management;

· to examine the structure and dynamics of financial markets from the perspectives of research in behavioral finance;

· to study behavioral aspects of investment and financing decisions made in corporations.

10. Course contents.
Module 1. Foundation and key concepts of Behavioral Finance

Theme 1. Key Concepts of Behavioral Finance

Theme 2. Behavioral heuristics and biases

Module 2. Behavioral Corporate Finance

Theme 3. Financing Decisions in corporations


Theme 4. Behavioral Aspects of Asset Pricing

Module 1 “Foundation and key concepts of Behavioral Finance” discusses the background needed to understand behavioral finance. The concepts of economic rationality, behavioral heuristics, biases, prospect theory are discussed in this module. 
Module 2 “Behavioral Corporate Finance” is dedicated to understanding how behavioral heuristics and biases affect financial management process of corporations and their strategies on the financial markets. The main topics here are underreaction, momentum trading, and overreaction in asset markets, effects of managerial biases, behavioral explanations of dividend policy, underpricing and long-run performance of IPOs etc.
11. Learning outcomes.
After studying this course, the student will receive the following skills:

· Understanding of behavioral factors in financial decision-making process;

· Developing methods to mitigate negative impact of behavioral factors and biases on personal and corporate financial decisions.
12. Planned learning activities and teaching methods: Lectures with a variety of examples and practice, Seminars with oral presentations and written tests, Colloquiums, Self-study, Use of different reference books and Internet resources.
13. Assessment methods are colloquiums, essays, discussions, individual tasks.

14. Course literature (recommended)
· Brigham, E.F. & Gapenski, L.C. (2009) Cases in Financial Management. Fort Worth. Tex.: Dryden.
· Brigham, E.F. & Gapenski, L.C. (2013) Fundamentals of Financial Management. - Fort Worth. Tex.: Dryden.
· Baker, M. R. & Wurgler J. (2005) Behavioral corporate finance: a survey. In Handbook of Corporate Finance: Empirical Corporate Finance (ed. E. Eckbo), Part III, Chapter 5. Elsevier/North-Holland.
· Baker H.K. & Nofsinger J.R. (eds.), (2010) Behavioral finance: investors, corporations, and markets. Danvers, JohnWiley & Sons, Inc.
